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UaqUuunszuandvia 819 Digital Economy, Social Media, 36/4G, Intemet of Things,
Artificial Intelligence, Virtual Reality, Digital Marketing, e-Losistic, Smart Factory, Smart City,
Smart Home, Smart Office, Digital Organization Transformation, Smart Farming, FinTech, Digital
Money, Chief Digital Officer (CDO) fol¥itinn1siUasuuvasianagrssiniauaziinansenuiiung
nfuetsliiasusinguiney Wanruiwnelmiqdessdns Widningniiisuiuadvauiniu
(Digital Customer) nszuumMsvinaulni (Digital Process) wazduAuazuin1siavia (Newly Digital
or Modified Product) ’
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«Financial Management

~Managerial Economics

- Strategic Marketing Management

- Organizational Process and Human Resource Management

- Economics of Digital Industries

- Digital Industry Law, Regulation and Policy

- Digital Economy Management

- Information System Management

- New Media in Modern Business Management

- Digital Marketing

- Decision Support Systems and Negotiations for
Information and Communication Technology Managers

- Information and Communication Technology Product
Development

- Information and Communication Technology Strategy
for Global Competition

- Electives offered by the GMI and approved by the advisor

and lecturer
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U o81-244-1109  © 02-470-9799 , 9795
@ www.gmikmuttacth

_ QWWw.facebook.com/gmikmutt
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BA? Sc;(Management) Speaahzatlon 1]

gital Busmess Management (DBM)
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MSc Management -

- Financial Decision Making for Manager

- Managerial Economics

- Strategic Management in the Globalization era

- Organizational Process and Human Resource Management

- Systems Approach to Organizational Behavior

- Digital Industry Law, Regulation and Policy

- Research Methodology

- Seminar in Management and Innovation

- Economics of Digital Industries

- Digital Marketing

- Digital Economy Management

- Information System Management

- New Media in Modern Business Management

- Digital Marketing

- Decision Support Systems and Negotiations for
Information and Communication Technology Managers

- Information and Communication Technology Product
Development

- Information and Communication Technology Strategy

for Globa! Competition
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School j Management
King Mongkut's University
of Technalogy Thontwiri

Executive Education Program
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