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L~V'U ui:l(j)m~~~1'1Ln'tfmLLa~"'YImru 

~,,~61.:l:W1~hu 1) 1u?lb~El'iu'J~'!I1«JjW'U5 

2) LL~.h.l~tJ'YIJ;imWl'~.. 

:U ~ ~ .:U u n~:; ua ~ 15 VIa €I 1 Yi Digital Economy, Social Media, 3G/4G , Internet of Things, 

Artificial Intelligence, Virtual Reality, Digital Marketing, e-Logistlc, Smart Factory, Smart City, 

Smart Home, Smart Office, Digital Organization Transformation, Smart Farming, FlriTech, Digital 

Money, Chief Digital Officer (COO) ritl1~Ln(j)m~LU~EJ~bLua'l1f1nmh.:l~1m~1IJ,a::ih.mm:-;V)\JLtJu1.:l 

n11'1aU1.:JhJLflf.J'l1·nn{)~J1ri au Ln~fl11lJVf1~1EJ1'V!~ 1~aB.:l Am 1~11'l1n~nFhvh~~ LtJ'U~:.sVl"~1n~u 
(Digital Customer) m:;u1tln1~'Yh.:l1iJ1'V!~(Digital Process) LLa:;i'1~ArlLL~:;tJ~m~~~vra (Newly Digital 

or Modified Product) 

L~t1~tl'Uh~ EJL'Vl1l"lJ tI.:JU'J::L~R,j'ru~~1'Y1EJ1i:lEJn1~:5'~m'JLLa~iJ1~m~~ 1j'1-111'Y1c.mim~f11 'U1" ~ 

V'/,)::'OJawnrX1li~1l~~.:lhi'LD~"1·1I1n1~~(j)n1~~'Jii,,~~vr~ (Digital Business Management: DBM) 
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,. ,.....j~;:~MBA Management 
~~~r; ~~::·;~_ -.'-: ~ ~ ·.~ - '. 

(1~pi:~~nd a l Management 

'~Manager i a l Economics 

- Strategic Marketing Management 

- Organizational Processand Human Resource Management 

- Economics of Digital Industries 

- Digital Industry Law, Regulation and Policy 

- Digital Economy Management 

- Informat ion System Management 

- New Media in Modern Business Manag ement 

- Digital Marketing 

- Decision Support Systems and Negotiations for 

Information and Communication Technology Managers 

-Information and Communication Technology Product 

Development 

- Information and Communication Technology Strategy 

for Global Competition 

• Electives offered by the GMI and approved by the advisor 

and lectu rer 

fio ciDnDurnUUDlJClIhiUIClU 
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MSc Management~:~;:~~:~ 
- Financial Decision Making for Manager ';:?~:~t:fi 
- Managerial Economics 

• Strategic Management in the Globalization era 

- Organizational Processand Human Resource Management 

- Systems Approach to Organizational Behavior 

- Digita l Industry Law,Regulation and Policy 

. Research Methodology 

- Seminar in Management and Innovation 

- Economics of Digital Industries 

- Digital Marketing 

- Digital Economy Management 

- Information System Management 

- New Media in Mod ern Business Management 

- Digital Marketing 

• Decision Support Systemsand Negotiations for 

Information and Communication Technology Managers 

- Information and Communication Technology Product 

Development 

-I nformati on and Communication Technology Strategy 
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GMI School rj M."" gcm onl 
King Monokut 's Unive n>ily 

'. . of Tt;(;f\noJo9Y Thonburi 

Executive Educat ion program 

nlrtnmiJn~1IJa:LliuvlLLr:1~~~mii 

Urll'i\liI 'J\1IJ1~Ufl1 ~~61Il1~LL1l :,.r'iAn ';~ 11 (GMI Execu tive Education) 
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